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editor’s note

COUP DE POUCE: THE REFERENCE FOR
A HEALTHY AND ENJOYABLE LIFESTYLE

Coup de pouce covers topics like cooking, well-being,
fashion/beauty, and home decor for today’s woman. It also
has expert insight on issues of concern and offers useful tips that
are checked and tested by its seasoned, passionate editorial
team.
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Coup de pouce gives you the keys to being up to date, feeling e
good about yourself, consuming intelligently and enjoying life
with pleasure and lightness. Take advantage of a wide range of
recipes and tips to discover the pleasure of cooking!
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Whether in print, online, or on social networks, this multiplatform
brand accompanies our readers in their daily lives and feeds
their boundless passion.
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HIGHLIGHTS

. multiplatform readers

C readers per issue (print magazine)
. copies in circulation

. newsletter subscribers

C unique visitors per month*

20 déco féériques a
acheter chez Simons

coup de pouce

/ an inspiring, illuminating lifestyle magazine
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reimagined to simplify your life

WHAT'S NEW SINCE NOVEMBER 2025

* Large photos for a strong visual impact

= More video sections

= Immersive content available for an enhanced experience
= Recipe sections more visible for easier browsing

=  Optimized navigation experience

= New graphic layout
= More recipes to meet readers’ expectations
= Enriched content (testimonials, finance, family, professional life, etc.)

coup-pouce

20 déco féériques a
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consumption profile

/ Coup de Pouce reader interests

2

/

Index 110 Index 132

| try new recipes Magazine ads*
discovered in help me choose
magazines* what to buy
Index 160 Index 113

| often notice the ads | try to encourage
in magazines* local businesses

Québecor Insights
Source : Vividata Fall 2024, French Quebec, multiplatform readership
*Magazines = print, website and app.

v
&=

Index 107 Index 113
[ trust the | love
content | read shopping

in magazines*

% + IT [

Py Wi

Index 106 Index 119
| like spending [ turn to
time with my family magazines* for

decorating ideas




coupdepouce.com

/ simplify everyday life

604 K 1.6 M 2.2M

unique visitors sessions page views
per month per month per month
DEMOGRAPHICS
SOURCE

Direct access: 12%
Social media : 4%

@ 66 % Search engine : 64%

AGE DEVICE

74 %

Mobile

18-34 m 35-54 m 55+

Québecor Insights | Sources :
1. Google Analytics, Monthly average: July 1 to December 31, 2024
2. Comscore, French speaking Québec, Average unique visitors: July 1 to December 31, 2024.

7K

video views
per month

11 h 54 0o

=om ©-a@

10 belles manucures pour les
fétes

LAURA CHOUETTE | UNSPLASH

' Sandrine Fauchar




coup de pouce

/ social platforms

SOCIAL MEDIA / \

18-34 19%
177K @ AUDIENCE
reach Women 55+ 34%
o,
@coupdepouce 85 % Index 177
| try out new recipes | find
15K 18-34 21% in food and recipe
o) e A
g@eciESdepouce m o 25
90 %
Index 147
| am prepared to pay
2906 K 0 more for products that
Total views (o ) COME elevate my status
@coupdepouce.mag 77 %

SOURCES: Website data: Google Analytics, monthly average from July 1 to December 31, 2024 | Unique visitors data: Comscore, French-speaking Quebec province, average
unique visitors between July 1 and December 31, 2024 // Social media: Facebook and Instagram: average data from August 2024 to January 2025 | TikTok: April 2024 to March
2025// Audience: Vividata SCC/digital Spring 2024, French-speaking Quebec province, 18+



rich content

/ trendy source for Today’s Woman

A\ Q s

We | K
cooking fashion & well-being
;eecvlvps rsoducts bea uty gialtyt] o
practi.cal tips trends nu¥rition
meal ideas shopping fitness

D a

leisure & home

practical tips
CUIture decoration
things to do gardening
see, read and listen to shopping
vacations and travel
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demographic profile

/ Coup de Pouce reader interests

29%
22% 22%
15%
10%
3%

DEMOGRAPHIC PROFILE
MULTI-PLATFORM READERSHIP

Women
Index 128 14-17 1824 2534 3549  50-64
Population ® Coup de Pouce
A Index 103 D PREFERED MAGAZINE CONTENT TYPE
m Families, children <3 y.o.
Beauty/fashion  Decoration Health/fitness  Food/recipes

ﬂ Index 142 index 224 index 192 index 181 index 211
- Women MOPE's*

Québecor Insights
Source : Vividata Fall 2024, province of Quebec, 14+, multiplatform readership. *"MOPE's = Owners, Professionals, Executives.




demographic profile

/ Coup de Pouce reader interests

DEMOGRAPHIC PROFILE
PRINT READERSHIP

)

Women

Index 127

Index 123

Families, children <3 y.o.

Index 142
Women MOPE's*

I =

Québecor Insights

Source

- Vividata Fall 2024, province of Quebec, 14+, print readership.

12%
4%
14-17 18-24 25-34 35-49 50-64
Population m Coup de Pouce

D PREFERED MAGAZINE CONTENT TYPE

Beauty/fashion  Decoration Health/fitness
index 240 index 199 index 209
*MOPE's = Owners, Professionals, Executives.

25%
20
@ 21%

Food/recipes
index 176




key
attributes

Loves to cook and entertain

Smart consumer

Cultivated and cultured/Curious

Buys cosmetics every month

Enjoys fashion and buys more than average
In search of décor ideas

Zest for life

Committed to family
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content expertise

/ in association with brands

Y

Creating associations with well-
established brands that are
recognized and appreciated by
their communities, so as to benefit
from their credibility and positive
reputation.

7

Content developed

and endorsed by the editorial
team based on the advertiser’s

brief and aligned with
its communications goals.

@

Expertise in creating

and developing meaningful

content to engage with
targeted customers.

A variety of formats to
energize site content, and
videos on TikTok, Instagram
and Facebook to optimize
audience engagement.

Poite

10 astuces pour relever le Défi je mange local!

N

COMMENT CA FONCTIONNE?

ezt ns s mons s

ot ek e

VOICI 10 ASTUCES POUR COMMENCER LE DEFI, ET CE, TOUT AU

With editorial team approval, details regarding digital content visibility and showcasing are appended.

Défi

je mange

local

ON S'INSCRIT!

Manger local, c’est quoi? C'est diminuer
la distance entre les aliments et notre
assiette, tout simplement. Mais quel défi!

e lien leplusdirect, cest le potager.
51 l'on a la chance d'en avoir un.
Puls viennent les producteurs de notre
réglon ei ceux des aulres réglons du
Dudbec. Raccourcirla distance permet
& 1a fols de diminuer les gaz & eflet de
SEITE el 08 SOUIERIF N0S Producteurs
et leurs familles. Ce petit geste a done
ungrand impact  la fols sur fenviron-
nement et sur Méconomie!
Le Regroupement des Tables de
concertation bioallmentaire du Qudbec
(RTCBQ) orchestre un pr

-
sufit die tr pour
nas sernis, bes faire croitre et, surtou,
récolter les Fruits de natre travadl
On peut égabement se procurer des
plants provenant de productours dic.
Clest un projet tréss gratifiant

Fusde place ou de temps pour sy
mettre? On mise sur b paniers locas.
Core B .

POur nous sImplifieria taehe: e -Dar je

lalvrsison isdomicile en phedes poirts

récoltes. Cels denos
aliments préféres quand ils sant bes

meilleurs, au rythme des ssisons.

On st cle Fanocuedlene 1l iy a rien
e mieux pour prendre Mair et =
rapprocher au maximum de
s alments.

e - Comment ¢a
On sinserit sur le site Internet
defijlemangelocal.ca et Fon obient des
receties, de bonnes adresses, des
outlls. des trucs et astuces, des
formations, des conlérences.. Bref, de
I'sccompagnement concret pour
acquérir de nowvesux réflexes et de
nouvelles habitudes.

e’
IS,

»

de chute On

et découverte de nouvesux alments

cuisine mvecnos proches

Dessidées confitures, smuce tomate,

‘marinades, [actofermentation,

Omvisi § )
en achetznt dans les kosques fermiers.

Leur passion peur leurs produits est
souvent contagiemse!

A Tépicerie,

Az cleki des Fruits et des légumes,

on nipubiie pas non phes s les sutres
aliments dici: viandes, fromages, pains,
i e Ces

[
il éritent kb mé

Québec ot méme. si possible, ceux de
notre régian.

O fsit du tourisme gourmand
au Québec 1l Sagit d'un excellent

On fréquente

e marchés publics e les marches

wvirtuels (gui offrent habituellement
une vraison als maison).

plus sur lidentité
culinaire des différentes rigions
duQuébec. On visite donc des.
vignobles, des cabanes & sucre,
des microbrsseries, ete.

on falt da

-

Coup de Pouce x Défi je mange local
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https://www.coupdepouce.com/cuisine/nouvelles/article/10-astuces-pour-relever-le-defi-je-mange-local

email marketing

/ new!

WHY EMAIL MARKETING?

» Generate conversions and sales

» Communicate events, offers and news

» Promote contests and generate sign-ups

» Build customer loyalty and maintain the relationship

TYPES OF FORMATS

» Integration in the Coup de Pouce editorial newsletter, with the purchase of a co-
branded article on the Website.

* Image + co-branded text block, in the same formats as the brand’s newsletter
editorial blocks

* Advertiser’s association logo

* Link to co-branded content hosted on Coup de Pouce's website

* Permanent advertising banner in the Coup de Pouce newsletter, for a duration of
4 weeks.

= Permanent, static, clickable advertising banner redirecting to the client’s
website, included in each weekly newsletter. A total of 12 sends.

En association avec

LOGO CLIENT

Woici le restaurant préfére de
Charlotte Cardin a Paris

une ancienne église des années
1800 convertie en maison
patrimoniale & vendre pour 1 300
0005 & Franklin
ot st vty et a8 PERMANENT
S, el e churtrar ki e
AD BANNER

Conde clé en main avec terrasse 3
wvendre 3 Rosemant pour 485 D00%
L ™

pursr e s i wcasbdiend Siesdaber v
.

SUIVEZ-NOUS SUR LES RESEAUX SOCIAUX

A 5 L
fait {trés) chaud

Example of .
integration in an |

editorial newsletter
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/ combo activation on magazine and digital platforms

Co-branded content with client Canards du Lac Brome to showcase
all their products, in the magazine and on Coup de Pouce website.

Also featured:

coup..
pouce

A tip on sticker on A sponsored recipe e
magazine cover with including an ad page and

QR code redirecting product integration in a

to the client’s website "Bon a savoir” (Good-to-

know) capsule

Cou de X
pouce

Publications on our A digital content broadcast
social platforms to licensing allowing the client
promote co-branded to host the sponsored recipe

content on its website




sl

Des soupers.sur la plaque

Un menu aux saveurs
de saison

)
Des recettes a lair fryer

Santé
Les changements
dus a laménopause

Exercices ;
Renforcer le
bas du corps

Trouver la bonne
chaussure pour
sentrainer

Tip on sticker OR code

redirecting to recipes on the

advertiser's website

Cuisses de canard hoisin et orange
avec légumes d'automne

Digital content broadcast licensing

allowing the client to host the CDP
recipe on its website

Cuisses de canard
hoisin et orange avec
légumes d'automne

26.4s0upe (00 gras de canard fondu

LPréchauffele ourd d25°F(220'C) Déposer
s pormes da tero o los carotes sur la

Lpaguet (6a0g)

pomines do err ot o carottos an une seule
Couche e fae. Foi pendane 20 minuts
(tousnera mi cusson).

marmelade doranges

sause oina marmalad, o ingeriro o os
Sepces Fsrver

Ve Atheim) 5 éplces chinolses
1 ‘panais, peléet coupéen
o (15 em)

oot dolaplaqueépartlpanas. acourge
o Techab sur Tautre cou, on une sule
ot Déposer s cusees do canard sur o

3emm)  courgepolvrée,avecta

deseue des
Badigeonner o canard ave I sauee: verser

e ondelies
culsses de canard confites
duLacHrome (4 culsses

el croustlan curner ks pomes e
temectio igumeslami-cusor).
fupetmpurissnray

100mg o 7 (8 guere g frc e
G Aong | 150 g [pemsnini 0 mg.

Les meilleurs du
coin-coin

canardsduiacbrome.com

Le canard

du Lac Brome

LOCAL et
RAFFINE

Lautomne est &nos portes,
los mijotés seront bientdt sur
toutes las tables. Rien da plus

raconfortant sgalement qu'une
bonne volaille grillée. Alors, on ose.
cuisiner une volaille différents,
tocale ot raffinée: lo canard.

iy amilleatune fagonsdappriter

Un produit québécols

Le canard du Lac Brome: local
et raffiné

PARTAGE

QUEBECOR EXPERTISE MEDIA


https://www.coupdepouce.com/cuisine/nouvelles/article/le-canard-du-lac-brome-local-et-raffine
https://www.coupdepouce.com/cuisine/nouvelles/article/le-canard-du-lac-brome-local-et-raffine
https://canardsdulacbrome.com/trouver-une-recette/?utm_source=Coup+de+pouce&utm_medium=autocollant&utm_id=2023+automne&utm_term=recettes&utm_content=oct2023
https://canardsdulacbrome.com/trouver-une-recette/?utm_source=Coup+de+pouce&utm_medium=autocollant&utm_id=2023+automne&utm_term=recettes&utm_content=oct2023
https://canardsdulacbrome.com/recettes/cuisses-de-canard-hoisin-et-orange-avec-legumes-dautomne/

opportunities

/ overview

Content marketing opportunities @ — D

Sponsored content

Advertorials

Editorial integrations

CAKKX
<

Co-branded content

Native campaigns on social media

Commercial opportunities

Permanent theme-based in fashion &
beauty environments

N

Creative high-impact formats

Contests

CKAX
CAK KX

Commercial campaigns

QUEBECOR EXPERTISE MEDIA | 16







brand association opportunities

/ content sponsorship in the brand ecosystem

Social media sponsorship

What's cooking? 6x per month

What to do? 2x per month sl o
1 item, 3 looks 10x per yej.r i S TR i it

o - ]
@ [ b Whnt? 28 fleurdesel
s 5 . : o g
\ \ A e ; .
‘ P

Social co-branded activation
We were there x1 per month

More details in the document Combo Packages - Lifestyles brands 2025
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https://www.instagram.com/p/DEP-Uo6RwL8/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA==
https://www.instagram.com/reel/DCmRQ3qREAC/?hl=fr
https://www.instagram.com/reel/DC9cWENxr4B/?hl=fr
https://www.instagram.com/reel/DDNdpHDMmmc/?hl=fr
https://videotron.sharepoint.com/:u:/s/QMVOutils/Ef0MmuuN9p5CvA1xtA7dlEQBbAl1mEbg-iQL7V5nxXWCOA?e=lt4Vad

magazines content strategies

Content marketing is always subject to the editorial team’s approval

PUBLIREPORTAGE

v W  zorah
T e st s e s G s Une histoir; de
e un frstiohbriend shisiee e beal;lté éthique
ST Shsessmme et ® isaorna
Secret de Lo monds des cosmtiquos évoqua sowent
fraicheur e T b
Ve B
SPONSORED CONTENT CO-BRANDED ADVERTORIAL
CONTENT INTEGRATION CONTENT .
Advertising content
Association with existing Your product photo Content created by the editorial provided by the advertiser
editorial content. Advertising and description appear team based on the advertiser's brief. thadt Erese{ntts t?e featélrei
placement in juxtaposition in the article page. Co-branded content must be i%er enetits ot a proauct or
with the content. Text next to photo of genuine interest to readers '
and consistent with the editorial
brand’'s DNA

CLIENT’S CONTROL LEVEL

QUEBECOR EXPERTISE MEDIA | 19



	Diapositive numéro 1
	Diapositive numéro 2
	Diapositive numéro 3
	Diapositive numéro 4
	Diapositive numéro 5
	Diapositive numéro 6
	Diapositive numéro 7
	Diapositive numéro 8
	Diapositive numéro 9
	Diapositive numéro 10
	Diapositive numéro 11
	Diapositive numéro 12
	Diapositive numéro 13
	Diapositive numéro 14
	Diapositive numéro 15
	Diapositive numéro 16
	Diapositive numéro 17
	Diapositive numéro 18
	Diapositive numéro 19

