
REAL LIFE
MADE SIMPLE
/  2 0 2 6



editor’s note

/ INSPIRING

/ ENTERTAINING 

/ ACCESSIBLE

CANADIAN LIVING IS THE GO-TO MAGAZINE 
IN CANADA FOR A SIMPLER LIFE!

A veritable personal assistant, Canadian Living assists its 
readers in every aspect of their life, compiling everything 
they need to know with regards to fashion, beauty, health, 
and home. The magazine’s tried and tested recipes are in 
high demand from our readers.

Canadian Living’s accessible, simple, energetic, seasoned, 
and credible tone inspires trust. 

5 SECTIONS:
 FASHION & BEAUTY
 LIFE & COMMUNITY
 HEALTH & FITNESS
 HOME & GARDEN
 COOK & EAT
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canadian living
/ offering the best ideas for simplifying your life!

Quebecor Insights | Sources : 
Vividata Fall 2024, Total Canada, 14+ / Circulation : Internal data, January-June 2025 / Newsletter: internal data, September 2025 
Comscore, total Canada, average unique visitors from July 1 to December 31, 2024. QUÉBECOR EXPERTISE MÉDIA     |    3

HIGHLIGHTS
• 4.24 M multiplatform readers
• 2.6 M readers per issue (print magazine)
• 192 K copies in circulation
• 83 K subscribers to the "What’s New" newsletter 
• 22 K subscribers to the “Health & Wellness" newsletter 
• 100 K unique visitors per month*



/ easygoing lifestyle

MOPE* women

115
Love to cook

115

Fans of shopping

121

Spend a lot 
on cosmetics

155

Source:
Vividata, Fall 2024, English Canada, 14+, print readership.
*MOPE: Managers, owners, professionals and executives. QUÉBECOR EXPERTISE MEDIA     |    4

canadian living

Passionate 
about travelling

127 

Household income 
$200 K +

136



canadian living
/ a readership engaged with the brand

Owners

1.5 M
914 K

Love to 
cook

1.6 M
919 K

Belong to Customer 
Reward Programs 

2.1 M
1.2 M 

University degree
(Bachelor’s degree +)

964 K
551 K

Quebecor Insights | Sources: 
Vividata, Fall 2024, Total Canada, 14+, print readership. QUÉBECOR EXPERTISE MÉDIA     |    5

• Canadian Living

• Chatelaine



745 K
page views 
per month

463 K
sessions 
per month

100 K
unique visitors 
per month

canadianliving.ca

DEMOGRAPHIC 
PROFILE
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/ offering the best ideas for simplifying your life!

Women

IND. 136

61 K
video views
per month

SOURCES: Website data: Google Analytics, monthly average from July 1 to December 31, 2024 | Unique visitors data: Comscore, Canada total, average unique visitors 
from July 1 to December 31, 2024 // Social media: Facebook and Instagram: average data from August 2024 to January 2025  // 
Audience: Vividata SCC/digital spring 2024, French-speaking Quebec, 18+.

31%

30%

39%

18-34 35-54 55+

AGE

Search engine : 39%
Direct access : 20%
Social media : 4%

57 %
Mobile

DEVICE

SOURCE
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canadian living
/ social platforms

59 K
Monthly 
reach

38%

44%

18%

55+

35-54

18-34

33%

53%

14%

55+

35-54

18-34

120 K
Monthly 
reach

SOCIAL MEDIA

82%

87 %
@canadianliving

@canadianliving
Index 133
Ads influence my buying 
choices.

Index 241
I like to live a lifestyle that 
impresses others

Index 241
It is important that my 
household be equipped with 
the latest technology.

AUDIENCE 
INSIGHTS

SOURCES: Social media: Facebook and Instagram: average data from August 2024 to January 2025  // Audience: Vividata SCC/digital spring 2024, French-speaking 
Quebec, 18+.

WOMEN

WOMEN
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Inspiring, entertaining, accessible

On the lookout for new things

Curious

Brand-loyal and very committed

Bold

Sensitive to social issues

Knows how to enjoy life, pursues hobbies

Gastronomes and foodies

key
attributes



Content developed 
and endorsed by the editorial 
team based on the advertiser’s 
brief and aligned with 
its communications goals.

Canadian Living X Whirlpool

With editorial team approval, details regarding digital content visibility 
and showcasing are appended.
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Expertise in creating 
and developing meaningful 
content to engage with 
targeted customers.

Creating associations with well-
established brands that are 
recognized and appreciated by 
their communities, so as 
to benefit from their 
credibility and positive 
reputation.

A variety of formats to 
energize site content, and 
videos on TikTok, Instagram 
and Facebook to optimize 
audience engagement.

content expertise
/ in association with brands

https://www.canadianliving.com/home-and-garden/organization-and-cleaning/article/3-appliances-that-will-simplify-hosting


email marketing
/ new!
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WHY EMAIL MARKETING?

 Generate conversions and sales

 Communicate events, offers and news

 Promote contests and generate sign-ups

 Build customer loyalty and maintain the relationship

TYPES OF FORMATS

 Integration in Canadian Living’s editorial newsletter — What’s New or Health & 
Wellness — with the purchase of a co-branded article on the website.

 Image + co-branded text block, in the same formats as the brand’s newsletter 
editorial blocks

 Advertiser’s association logo
 Link to co-branded content hosted on Canadian Living’s website 

 Permanent advertising banner in the What’s New or Health & Wellness 
newsletter from Canadian Living, for a duration of 4 weeks.

 Permanent, static, clickable advertising banner redirecting to the client’s 
website, included in each weekly newsletter. A total of 12 sends.

En association avec
LOGO CLIENT 

Example of 
integration in an 

editorial newsletter 

PERMANENT
AD BANNER



opportunities
/ overview

Sponsored content

Advertorials

Editorial integrations

Co-branded content

Native campaigns on social media

Content marketing opportunities

Permanent theme-based in fashion & 
beauty environments

Creative high-impact formats

Contests

Commercial campaigns

Commercial opportunities
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appendices



SPONSORED 
CONTENT

Association with existing 
editorial content. Advertising 
placement in juxtaposition 
with the content.

CONTENT
INTEGRATION

CO-BRANDED 
CONTENT

ADVERTORIAL

Integration of your product with 
photo in the editorial article. 
Text about the product placed 
near the photo.

Content created by the editorial 
team based on the advertiser’s 
brief. Co-branded content must 
be of genuine interest to readers 
and consistent with the editorial 
brand’s DNA

Advertising content 
provided by the advertiser 
that presents the features 
and benefits of a product 
or offer.

Content marketing is always subject to the editorial team’s approval

content strategies

LEVEL OF CONTROL OF THE ADVERTISER
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Quebecor Insights | Source: 
Vividata  Fall 2024, Canada, 14+, print readership only
*Estimation for 1 publication in Canadian Living
**Estimation for 3 publications in Canadian Living
***Estimation for 6 publications in Canadian Living.

an effective
campaign

/ print campaign

People reached 
in Canada

Average exposure 
to the campaign

Gross advertising 
impressions

1
 in

se
rt

*

2.6 M once 2.6 M

3
 in

se
rt

s*
*

4.6 M 1.68 times 7.7 M

6
 in

se
rt

s*
**

6 M 2.56 times 15.3 M

7.29
GRP

21.87
GRP

43.74
GRP
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