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editor’s note

CANADIAN LIVING IS THE GO-TO MAGAZINE
IN CANADA FOR A SIMPLER LIFE!

A veritable personal assistant, Canadian Living assists its
readers in every aspect of their life, compiling everything

g
TRAVELLING IN
Smdde

they need to know with regards to fashion, beauty, health, C'““"“““d“"“"alan EREA
and home. The magazine's tried and tested recipes are in (Stnore
high demand from our readers. 1V1ng

L’el?ﬁ;fte 2T ‘g"\ »

Canadian Living's accessible, simple, energetic, seasoned,

and credible tone inspires trust. e
/ INSPIRING 5 SECTIONS:
FASHION & BEAUTY
" &
/ ENTERTAINING . FEALTH & FITNESS.
= HOME & GARDEN
/ ACCESSIBLE - COOK & EAT

f
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canadian living

HIGHLIGHTS / offering the best ideas for simplifying your life!

. multiplatform readers
. readers per issue (print magazine) Creanifemadesimpt

£, NE::IF LL
. copies in circulation anadlan Pl A
. subscribers to the "What's New" newsletter 2 mommons R
. subscribers to the “Health & Wellness" newsletter tl’eﬂf\_g T I
. unique visitors per month* | R :

BACK AND RELAX.

and the latest news from
theworld of beauty

2

SCENTS OF FASHION & BEAUTY ) essentials.
ADVENTURE

o e s
HOME DECOR y . AR WATER AN,
& HOST prpserkiaecs

5 canadianiiving.com

Canadian
iving

217

— AS LONG ON THE SKIN
< canadianliving & -
HOME & GARDEN UFE & RELATIONSHIPS v HEALTH & FITNESS /  FASHION & BEAUTY v/ ISSUES & BOOKS
Canadian 3 FRIENDLY. HERE ARE
Living ¥ G saTHOR
—— WHAT'S NEW

BAKING & DESSERTS
MINI EGGS ARE THE STAR
OF THESE 8 DELICIOUS
SPRING DESSERTS.

.
o .

ENTERTAINING s

THIS LIVELY EASTER 5 ot b

GENTREPIECE STARS A

TASTY SPRING VEGGIE Both functional and stylish,
a windbreaker is the ultimate:

16 1 canapian e A 2025

HEALTHY RECIPES transitional layering piece for
the spring season and beyond.

Uirh

Casial Friday st gor alot more chic!
Pair 2 burton-down shirt with barrel

POMELO GROVE

—— WHAT'S NEW ——

BAKING & DESSERTS
MINI EGGS ARE THE
STAR OF THESE 8
DELICIOUS SPRING
DESSERTS

ENTERTAINING

¢ THIS LIVELY EASTER
CENTREPIECE STARS A
TASTY SPRING VEGGIE

RECHARGE AFTER THE

v
DINNER RECIPE TO
RECHARGE AFTER THE

HOMEE GARDEN sl
8 ESSENTIAL EARLY it b g
S Como e kS ool ot ot
e

P e
‘“ﬁunr— e
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canadian \iving
tyle

/ easygoing lifes

MOPE* women

115

Passionate
about travelling

127

Source:

Household income
$200 K +

136

Fans of shopping

121

Vividata, Fall 2024, English Canada, 14+, print readership.
*MOPE: Managers, owners, professionals and executives.

e

Love to cook

115

O

Spend a lot
on cosmetics

155
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Owners

1.5M
9214 K

y
~ real life made simple

anadiany

& DELICIOUS

GRILLEDTO
§  PERFECTION

EPIC GOURMET
BURGERS
NEWWAYS.
WITHVEGGIES
b AND FRUITS
FATHER'S

DAYDINNER
§ Celesraton

o= T Y
treat yourself

T ULTMATE
AT-HOI

-HOME
PEDICURE \

READ THE BENEFITSOF | (4
THE SEASON'S FRESH
STRAWBERRIES

70+VACATION
PIECES YOU'LL'

canadian living

/ a readership engaged with the brand

=
P

University degree
(Bachelor's degree +)

964 K
551K

4R

Love to
cook

1.6 M
219 K

Belong to Customer
Reward Programs

2.1 M
1.2 M

e Chatelaine
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canadianliving.ca

/ offering the best ideas for simplitying your life!

745 K 463 K | 100K 61K

page views sessions unique visitors video views
per month per month per month per month

DEMOGRAPHIC
PROFILE SOURCE

ﬁl Women Search engine : 39% G T

Canadian
Living

Direct access : 20% . M
g IND.136 Socisl madi: 4% =

BEAUTY

| T
AWHITER SMILE
AGE _——e
DEVICE ¢
A 57 % ”
Mobile [ e > |
18-34 m35-54 m55+ e

SOURCES: Website data: Google Analytics, monthly average
from July 1 to December 31, 2024 // Social media: F
Audience: Vividata SCC/digital spring 2024, French-s

from July 1 to December 31, 2024 | Unique visitors data: Comscore, Canada total, av
ook and Instagram: average data from August 2024 to January 2025 //
ing Quebec, 18+.

erage unique visitors




canadian living

/ social platforms

SOCIAL MEDIA

120K
f Monthly
reach

@canadianliving

59 K

O. Monthly

reach
@canadianliving

2

82%

)

87 %

18-34 18%

35-54

55+ 38%

18-34 14%
35-54

55+ 33%

~

AUDIENCE
INSIGHTS

Index 133

Ads influence my buying
choices.

Index 241

| like to live a lifestyle that
impresses others

Index 241

It is important that my
household be equipped with
the latest technology.

QUEBECOR EXPER




key
attributes

Inspiring, entertaining, accessible

On the lookout for new things

Curious

Brand-loyal and very committed

Bold

Sensitive to social issues

Knows how to enjoy life, pursues hobbies

Gastronomes and foodies




content expertise

/ in association with brands

4

Creating associations with well-
established brands that are
recognized and appreciated by
their communities, so as

to benefit from their

credibility and positive
reputation.

7

Content developed

and endorsed by the editorial
team based on the advertiser’s

brief and aligned with
its communications goals.

(oY
Y

Expertise in creating

and developing meaningful
content to engage with
targeted customers.

A variety of formats to
energize site content, and
videos on TikTok, Instagram
and Facebook to optimize
audience engagement.

With editorial team approval, details regarding digital content visibility

and showcasing are appended.

‘Canadianiving.com

Canadian
Living

BY: CANADIAN LIVING

SPONSORED BY Whjl’lpoor

Canadian Living & Whirlpool present )

Hosting just got a whole lot

easier! These three appliances

bring a touch of holiday magic
to cooking, cleaning and every-

thing in between. You can eat,
drink and be merry-and be the

H

host with the most, too.

ave you ever wished for Santa's elves
to take 2 day off and come help you pre-
pare for your holiday dinner? Because,

let’s face it. hosting at thistime of year is no easy
feat It's a jobin itself just to make the check-
list! But this holiday season. Whirlpool®Kitchen
Appliances have you covered with three high-
quality appliances thatlimake food prep, baking
and coaking, as wellas clean-up, atotal breeze,
meaning youll be spending less time in the
kitchen, and more time enjoying the festivities

COOK

sleek appliance baasts the brand's new
‘WipeClean™ Coating—forget using
harsh cleaners or seraping and scrub-
bing your coaktop. Simply wet the sur-
face with water, wait and wipe away
everyday spills with a soft cloth. You
Tmow this remarkable range is a
winning choice because it was voted
‘product of the year by the Canadian
Consumer Survey of Product
Innovation 2025.%

Wil 3 dnch Srmirt Elctric RANGE with
Wipn<war® and A Coshing Tachnalogy,
1, b

TIZ | CANALS ANLIVING DECEMBER 2025

If you can't stand the thought of cooking up
Christmas dinner on your old stove for yet
another year, now's the time to install the Whitlpool® 3o-inch Smart
Electric Smart Range with WipeClean®™ Coating and Air Cooking
Technalogy. Along with Rapid Preheat, updated smart Features and oven
Steam and Self-Cleaning cydles, this

Canadian
Living

] COOL When you'ra hosting 2 erowd, ir's important

H to have a refrigerator that's up to the task

{ of holding your pre-prepped dishes, plus drinks, snacks and

i all your regular essentials. Get family-sized capacity with the

§ Whirlpool® 30 cu. . French Door Refrigerator. Not aaly does
§ ithave an in-door Sltered water dispenser and ice maker with
§ large capacity storage (a definite must-have when it's a fall

§ housal), but this fridge is also huge. Need to store a cake ot
i bowl of punch? [T fit. Large trays of prepared food? They Tl &t
% sixbottles of wine? Theyll £1! Simply adjust the shelving in the
I 30 cubic foot spare to suit your needs, then let the party begin.

‘When things start to wind down
at the end of the night, there's
nothing worse than facing a
house full of dishes when zll
vou'd really like to do is become
ome with your conch. Getting the
Job done will be a wheole lot easser if
you lst Whirlpool® 24-Inch Dish-
washer with Total Coverage Wash
Action and Auto Open AfT DIy in
‘Fingerprint Resistant Stainless Steel
take the wheel. Tes, you still need to
zather and load the dishes, but this
dishwasher will save you the hassle
of rinsing or rewashing items with
stuck-on grime—they 1l come clean
the first time! This Whirlpoal® appli-
ance offers targeted, corner-to-corer
cleaning on all racks, inclnding the
brand’s largest capacity grd Rack
equipped with 13 spray jets.# Now if
that isn't the real MVP of the holiday
hustle, we don't know what is.
Whirpool* 34 drch DS HWASHER with
Total Comarace Wiklh Acton and Aute Open
e iy, S350, whiroocl b

Y AT AR EATRSAY, ST OF 4303 FROPLE BY KANTAR

Rt

Canadian Living X Whirlpool
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https://www.canadianliving.com/home-and-garden/organization-and-cleaning/article/3-appliances-that-will-simplify-hosting

Canadian
Living

Here's 2 sneak peck at everything going on at CL this week
une 28, 2025

/ new!

L e i e | Our Most Delicious Desserts To Make For Canada Day
En association avec e oot Cansn sepre cosers o otrte o oy 1

LOGO CLIENT

Woici le restaurant préfére de
Charlotte Cardin a Paris

WHY EMAIL MARKETING?
= Generate conversions and sales

= Communicate events, offers and news

» Promote contests and generate sign-ups

» Build customer loyalty and maintain the relationship

une ancienne église des années
1800 convertie en maison
patrimoniale & vendre pour 1 300
0005 & Franklin

25 Ways With Corn

Vihats more of a summer stapie than com?

e rdsdunicn waegbian, cormmarde § ¥ & s de 20

TYPES OF FORMATS SRR

PERMANENT
avect.enmei AD BANNER
* Integration in Canadian Living’s editorial newsletter - What’s New or Health & vene 3 esemont pour 4850005

it 5 rruen, o carm Hzmmsord- Ko, il
pursr e s i wcasbdiend Siesdaber v

Wellness — with the purchase of a co-branded article on the website. S

Image + co-branded text block, in the same formats as the brand’s newsletter PO e
editorial blocks

= Advertiser’s association logo

» Link to co-branded content hosted on Canadian Living's website s
= Permanent advertising banner in the What’s New or Health & Wellness /
newsletter from Canadian Living, for a duration of 4 weeks. ~ Example of
Integration in an
» Permanent, static, clickable advertising banner redirecting to the client’s editorial newsletter
website, included in each weekly newsletter. A total of 12 sends. 'h"
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opportunities

/ overview

Content marketing opportunities @ — D

Sponsored content

Advertorials

Editorial integrations

CAKKX
<

Co-branded content

Native campaigns on social media

Commercial opportunities

Permanent theme-based in fashion &
beauty environments

N

Creative high-impact formats

Contests

CKAX
CAK KX

Commercial campaigns
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content strategies (Vg "

Content marketing is always subject to the editorial team’s approval

I 8 N
Save/Splurge
—=LIP OIL=

e ey
o,

SPONSORED CONTENT CO-BRANDED ADVERTORIAL
CONTENT INTEGRATION CONTENT
Association with existing Integration of your product with Content created by the editorial Advertising content
editorial content. Advertising photo in the editorial article. team based on the advertiser’s provided by the advertiser
placement in juxtaposition Text about the product placed brief. Co-branded content must that presents the features
with the content. near the photo. be of genuine interest to readers and benefits of a product
and consistent with the editorial or offer.
brand’s DNA

LEVEL OF CONTROL OF THE ADVERTISER

QUEBECOR EXPERTISE MEDIA | 13



g gn effective
campaign

/ print campaign

People reached Average exposure Gross advertising

in Canada to the campaign impressions

7.29

2.6 M X once = 2.6 M GRP
. 21.87

4.6 M X 1.68 times = 7.7 M GRP
6 M X 2.56 times = 15.3 M 43.74

GRP

Quebecor Insights | Source:
Vividata Fall 2024, Canada, 14+, print readership only
on for 1 publication in Canadian Living

for 3 publications in Canadian Living

ation for 6 publications in Canadian Living QUEBECOR EXPERTISE MEDIA ‘ 14
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