CONTEXTUALIZATION



For Relevance and Performance

Contextualization allows dynamic content to be integrated into a
digital visual and updated in real time.

ADAPT YOUR CREATIVE CONCEPT TO A CONTEXT
An hour, a time of day/week
‘ifﬂv An event, gathering or festival
E A one-off calendar celebration
@ A sports team (programming, goal, etc.)
9 A specific place
& A specific weather (temperature, sun, UV index, etc.)

@ A countdown

WITH MULTIPLE POSSIBILITIES

. Real-time creative update with RSS feed

Source : Contextualized advertising displays are becoming part of the landscape [Etude LSA/JCDecaux// Clear Chanel and JC Decaux, Moments of Truth study // Source : COMMB,
Creative Q&A with Cundari and Zulu Alpha Kilo, Contextualized advertising displays are becoming part of the landscape, Etude LSA/JCDecaux, Out-Of-Hom e-Creative-Guidelines

EMC-Outdoor

—
7/ at leaston a \

out of home \

g \\\\ 1/ 1/

/eekly bas. \ 1 / 2 4

/ \ \ feel that contextualize d c—

" out of home attracts the|r\
attention more

§“¥M/ ZIN

of consumers
= find it useful to
——contextuallze messages
based on
|rcumstances, locati n,\

// or an event
/ \\ QUEBECOR
/ \\ OUT-OF-HOME 20



Maximize your Impact with Contextualization

STRATEGICALLY USE CONTEXTUALIZATION

by leveraging the flexibility of Digital Out of Home!

CELEBRATION

! . Jourde la terre '\ ; :
Choisir le taxi électrique,.
c’est un premier pas. -

MORTGAGE RATE

Taux hypothécaire

CETTE SEMAINE

| QUEBECOR
OUT-OF-HOME



CONTACT US

FOR A SUSTAINABLE FOOTPRINT

QUEBECOR MEDIA EXPERTISE

montreal rmedia.com e i -

QUEBECOR
OUT-OF-HOME


https://quebecorexpertisemedia.com/en/platforms/out-of-home
https://testdedistance.quebecorexpertisemedia.com/
https://quebecorexpertisemedia.com/wp-content/uploads/2023/08/Portefolio-creativite-Quebecor-affichage-2022.pdf
mailto:montreal@quebecormedia.com
mailto:toronto@quebecormedia.com
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