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cooll

' | ’ po Y e
/ the women's magazine for teens fss O ) A
pleinu?r! . x B e P “ : W\ MODE

W% cuon adore

Cool! reaches out to teenage girls all across Quebec with the latest AW NG e
in: Fashion, beauty, reading, social media, TV, movies, current affairs, and % . A
more. It also provides them with multiple spin-offs, such as Special Posters,
Cool TESTS, and "Méga Surprises” bags featuring popular items that are
sureto please ourreaders.

BRAND OVERVIEW:

®
ad

14-17 Y.O. Readers/ copy
INDEX 577 7,6 HIGHLIGHTS
» 356,000 readers across all platforms
9 + 289,000 readers(print)
+ 30,669 copies (circulation)

» 24,577 subscribers

Male readers Female readers Quebec readership DIGITAL
o o o * 190,000 Facebook followers
| 35 Yo 65 % 96 % « 23,000 Instagram followers
Québecor Insights 11,000 TikTok likes

Sources : Vividata Spring 2020, Total Canada, 14+ / Profile : French Canada, 14+,
printversion/ Circulation : Internal data, June 2022 / Social media : November 2022 OUEBECOR | 2



cool!

/ for all Quebec teens

At ]

Addicted to their
cellphone

127

e &
oo 9

Like to follow | Participate in sportsin a Interested
fashion trends regular basis in the arts

144 114 108

Love music

119

Quebecor Insights
Source: Vividata Spring 2020, French Canada, 14+, print readership. QUEBECOR | 3



Curious,
vivacious and
interested

/ in everything trendy

m E

54 % 64 % 73 %

Plan to travel in the Are willing to change Love spending
next year their lifestyle to help time as a family
the environment

Quebecor Insights
Source: Vividata Spring 2020, French Canada, 14+, print readership.



a word from the editor

COOL! IS THE FAVOURITE MAGAZINE OF QUEBEC TEENS!

Formore than 20 years, Cool! has been onthe lookoutfor everything that
intereststeens, deciphering fashion and beauty trends as well as delving
deeperintotopicssuch as social media, the environmentand mental
health.

Every month, Cool! offersitsreadersarticlesthatare notonly fun and
entertaining, butalso aimto be informative and promote teen awareness
aboutthe issuesthat concernthem.

/ INFORMATIVE 7 SECTIONS:
= STARS

/ ENTERTAINING = MUSTS

/ VIVACIOUS =  FASHION
=  BEAUTY
= INSPO
=  FUN

=  PSYCHO



key
attributes

Fans of fashion and beauty

Follow the latesttrends

Big musicand TV fans

Curious, vivacious, resourceful, trendy
Loyal to brands theylove

Feminists, sensitive to issues affecting
their generation

Close to theirfriendsand family

Environmentally conscious

QUEBECOR | 6



content strategies

ON CUISINE
SUR LA

UN MENU DE FETE CUIT AU FOUR,
C’EST PRATIQUE. ET GUAND ON Y
INTEGRE UN SOUPCON D’ERABLE

DU QUEBEC, NOTRE REPAS
DEVIENT MAGIQUE!

SPONSORED
CONTENT

Association with existing

editorial content. Advertising

placement in juxtaposition
with the content.

LE COUSSIN
TENDANC,E EN

3n s garn

10 shsemdscemstion.coe o foorer 18

EDITORIAL
INSERT

Insert of your product with photo in
the editorial article. Text on the
product near the photo.

R
ET Jamienon  PRESENTENT

S facono
ﬁ DE SOULAGER

L'ARTHRITE

LARTHRITE EST UN TERME MEDICAL QUI REGROUPE PLUS DE 100 MALADIES
CARACTERISEES PAR L'INFLAMMATION DES ARTICULATIONS ET D'AUTRES PARTIES DU
CORPS. I L'ON NE PEUT GUERIR CETTE AFFECTION CHRONIGUE, ON PEUT DU MOINS
EN ATTENUER LES SYMPTOMES, DONT LES RAIDEURS ET LES DOULEURS. EN CE MOIS
NATIONAL DE L'ARTHRITE, VOIC! CING FACONS NATURELLES DY PARVENIR. or Auns Turries

On e nothe 2ON MISE SUR
7 li adapt! 5 LES SUPPLEMENTS #5

Sncren e nemirocaes rcharchm. s apnts |

r
toire. Le poissc, estre autres prodults, en earenatcire du corpa, taut en foumaaart

e aeegin,

4 ON FAIT DE LEXERCICE
REGULIEREMENT

CO-BRANDED
CONTENT

Content created by the editorial
team based on the advertiser’s
brief. Co-branded content must be
of genuine interest to readers and
consistent with the editorial brand’s
DNA.

*contentmarketing is always subjectto the editorial team’s approval

ebay

How to refresh your home this

J(t forbished Feo
wi —refuraisined femmns
U

Make some
key
toyour home  [TLTLIT TN
and splurge

by

Certified

items from
eBay = o

ADVERTORIAL

Advertising content provided
by the advertiser that presents
the features and benefits of a
product or offer.

LEVEL OF CONTROL OF THE ADVERTISER

7



co-branded content

It' s a content developed and endorsed by the editorial team, based on a

permettre da les voir, en gros, tout |e termps.

) Auaai.j"_(g;b\.‘l_ ljours &h8 une grande fan de listes
La rentrée scolaire approches a todo.Ca foif partie infégrante de mon proces-

brief from the advertiser. The editorial angle of the content takes into o ’”—”'
stressée @ I'ldée de refourner QUAND TU ETAIS PLUS JEUNE?

Plus ou moinz. Je n' ufifzais jomais maon
ogenda. J'ai réalisé plus tard & quel
paint <'&tait ufile. Suand j'&iais plus
eune, j'éais cerkdine que je pouvais me
soUVenT de fous mes deveirs, Ce n'Slait
Pas le cos, parce que j'oubliais foujours
quelque choss, comme de faire sigrer
ur frovail & rres parenitsl

51 TU DEVAIS REFOURNER A
LECOLE, QUELS TROIS ARTICLES
RETROUVERAIT.ON lsil!ﬁ
MENT DANS TON SAC A DOS?

account the advertiser's communication objective. doméro oz boneacféodle,

Francoeur pour taicler & rester
organisée toute I'année.

FARALDEEY CHAMPOID

BENEFITS AU FIL DES ANS, TU AS PUBLIE DE

NOMBREYSES VIDEOS AYANT

Cool!'s team offers its expertise in the creation and development of relevant w'&?a““"f BTG oS Do
. . . . . . RENTREE SANS STRESS? out d'al un agerda. l'a

content that will create engagement with a targeted clientele. This association on s Kt piperina Eihe oy e
avance. Jaur de la ren Al N

atellernent d'excitation dans Mes préfs en ce moment, ce

with Cool!, a well-established brand, recognized and appreciated by its feaarpe e
«choses. Surtout quard on

community, will also allow you to benefitfromits credibilityand notoriety. LT,

au secondar! Clestun
gres moment dans une vie

- sont les marqueurs Flair de
" Papermate. Etfinalemeant,
des cahiers de nofes. Flus

'_ ] *e,
- '. »
g 3
* T il sont cutes, misux cest.
= - On dirait que c'sst plus
. L} mcdivant!
M *

.

VISIBILITY el DE LARENTREE |

J'aime les deux Prerdre o
rotes & l'ordnateur,

Co-brandedarticle, full page or double page, to promote a product ol

maiz 1l n'y aien

=
.
............ 4

comme da prandrs

= Mentionatthe beginning ofthe article: Cool!x Advertiser T

| j'oi découvert ma passion
J&tais & I'école, '&tais ﬂ

our |a vidéo, et que j'ai

= The name of the product will be mentioned, and some attributes of e (o sorie
. . . . Ia mine, et quand J'aitoujours &4 ure
the product will be integrated into the contentin a natural way iy TrEEtn

' écrirais un Hma
C'est un éncme E
eve quisstdevenu T
réalii!

QUEL ARTICLE TEST [JE+
INDISPENSABLE E

au propre aves des

» Productphotos ST e
» Client'srightof review: 2 rounds of approval E

J'ai su plusieurs 3
Euond j&tais au prirmaine, je
1évais de devenir chanteuse...
Je ne chante pas trés bien,
= alaors j'ai apidernant changé Un imrrense tableau
E de réve. (i) J'ai longhernps blonc effagablel
woulu tre aclrice, puis wetérinairs, J'ufilis2 mon fableau blane tous
mais c'est korsgue 'ai commencs lea jours. C'est ke medleur outl pour
mes &hudes en comrmunicafion que décortiquer toutes mes idées et me

PENDANT TES
SESSIONS
DECRITURE?

Under approval ofthe editorial team

EST ALISSI L' ALTEURE DE LA SERIE DE ROMANS ELSTE, AINS| GUE DYUNE TOUTE NCUVELLE
E Gl SCRTIRA CET ALTOMNE!

16 coott ¥ Aeit 2020

Ex TU PELY, RETROUVER CATHERIME FRANCIOEUR SUR LES RESEALX SOCIALX & GIRLYADDICT.

Ex : Hamster

QUEBECOR



additional opportunities

The heart of the Cool! brand lies where young people are...
on social media.

Main themes: Fashion & Beauty | Entertainment

VISIBILITY ON OUR SOCIAL MEDIA PLATFORMS ﬁ @

Our team delivers native campaigns on Cool! magazine's social
platforms, including Facebook, Instagramand TikTok:

= Asocial mediapost: text with photos, videos or contests
= Clienthandshake or partnertag
= Productintegration(orlogo)

Subject to editorial team approval

Ex : Alloprof

Cool! @
August 24, 2020+ @

Ex : Hamster

Tu aimerais avoir un nouvel ordinateur pour la rentrée scolaire? Cool! et Hamster t'offrent la
chance de gagner I'un des quatre nouveaux HP ProBook 440G7 Notebook PC! % 5
Inscris-toi dés maintenant a : concourscool.com

Publications

Cool! @ avec Alloprof.

Partenariat rémunéré « 11 sept, 2020 - @

On a jasé avec Cindy Cournoyer de la rentrée et de
ses petits trucs pour étre bien préparée!

Cool! ®
11 sept. 2020 - @

Bon week-end la gang!
Merci @ Manon Grenier Memes pour cette perle!
J

La mere qui essaye de rentrer dans la gang
pendant la soirée pyjama

QUEBECOR
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https://www.facebook.com/page/182064601831/search/?q=hamster

Cool! an effectjve
campaign

/ targeting teeanged girls aged 14to 17

TARGET : FEMALES 14-17, PROVINCE OF QUEBEC, FRANCOPHONE, POPULATION 152,000

Number of

F14-17 PRTEE Gross advertising ~ F14-17 exposed

impressions to this campaign

reached in exposure
Quebec to the campaign
(francophones)

33.79

51K X once - 51K 34 % GRP
101.38
62K X 2.47times = 154K 41 % GRP

202.76
y 68K X 4.52times 307K 45 % GRP

Québecor Insights ,
Source : Vividata Spring 2020, Quebec, Francophone, Females aged 14-17, print readership. QUEBECOR | 10
*Estimate for 1ad in Cooll. **Estimate for 3 adsin Cooll. ***Estimate for 6 ads in Cooll.
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why choose
magazines?

THEY'REALWAYS POPULAR
Over half of Canadians (53%) read print versions of magazines, and more than
1in 2 ook at digital magazines.

THEY'READAPTABLE
Printversion, digital version, website, application, and social media. The
multiplatform format integrates magazinesinto readers’ everyday habits.

THEY INCITE ACTION
36% of Canadianstook some type of action after seeing
an ad in a magazine.

THEY REACH EVERY GENERATION

44% of Generation Z, 47% of Millennials, 51% of Generation X, 61% of Baby
Boomers, and 68% of the Silent generation read a print magazine sometime
in the last month.

THEY'REVALUABLE
At a time when so muchiis free, Canadiansare still paying for their magazines.
21.4 million magazineswere sold last year.

QUEBECOR | 12



2023 editorial planning

JANUARY

New year, new me! Let's start fresh |

Psychology : Performance anxiety, perfection seeking, the importance of setting
ourselves realisticlife goals...

Fashion : Warm, soft, fluffy clothing forthe cold season

Beauty : Cocooning, self-care bath essentials, creams, masks
Freebie : 2023 calendar

Closing November 2 / Material November 9 / Kiosk December 8

FEBRUARY

It's Valentine's Day, so what ?

Psychology : Beingsingleis great ! The importance of loving yourself before wanting
to be in arelationship + what are the signs of a toxic or one-sided relationship ?

+ Love is love feature about inspiring queer stars.

Fashion : Pyjamas galore

Beauty : All about acne + the bestacne and breakoutsolutions
Whatto do, what notto do...

Closing December 5/ Material December 12 / Kiosk January 12
Co-branded content, brief reception : November 22

MARCH

The Green Issue

Psychology : Tips for overcoming seasonal depression and let's set “simple pleasures”
goals while waiting for spring

+ Green features : How to be a more conscious consumer, how you can do your part.
Fashion: Advice on thrift stores shopping!

Beauty : Eco-friendly beauty care, good products for both your skin and the planet

Closing January 4 / Material January 11 / Kiosk February 9
Co-branded content, briefreception : December 29

Cool!

APRIL

Keep itup, springis almost here !

Psychology : Summer jobs, how to look fora job, what type of job is best for
you. How to save up

Fashion : Spring fashion trends

Beauty : “Spring cleaning... of our skin | Homemade facial care and exfoliation,
hair masks

Closing February 1st/ Material February 8 / Kiosk March 9
Co-branded content, briefreception : January 26

MAY

Let's get ready for prom !

Psychology : The pressures of the first times (and last times also), how to manage
expectations and enjoy life's surprises.

Fashion : Prom dresses, fabulous outfits at low prices

Beauty : Out-of-the-box makeup ideas for prom

Closing March 8 / Material March 15 / Kiosk April 13
Co-branded content, brief reception : March 2

JUNE

Summervacation, at last !

Psychology : How to overcome challenges you might have to face this summer,
self-care, friends, jobs, travelling with family...

Fashion : Summerfashion trends

Beauty : Let's put away our make-up + sunscreen products + bright nail polish

Closing April 5/ Material April 12 / Kiosk May 11
Co-branded content, brief reception : March 30

Subjectto change QUEBECOR | 13



2023 editorial planning cook

JULY OCTOBER

Summeris awesome ! It's Halloween, let's fight seasonal depression by having fun !
Psychology : How to get rid of your complexes and negative body image, Psychology : Tips to boostyour energy and improve your mood.
misconceptions aboutweight, physical appearance, hair. Fashion : Addicted to sweatersand hoodies

Tips to boost your self-confidence. Beauty : Goth makeup looks just in time for Halloween !

Fashion : Swimwear Closing August 9 / Material August 16 / Kiosk September 14

Beauty : All about hair, we test the best (and low-priced) shampoos and hair products Co-branded content, brief reception : August 3
Closing May 3 / Material May 10 / Kiosk June 8

Co-branded content, brief reception : April 27 NOVEMBER

All about books and reading/ Focus on the Salon du livre de Montréal
AUGUST Psychology : “I lack motivation, nothing interests me, | don't wantto do
Summeris not overyet ! anything..." How to get motivated and develop interests and passions.
Psychology : Loneliness can be great, the importance of spending time by yourself Fashion : Trendy outfits for the Fall
and enjoying being alone. Beauty : Warm-toned makeup ideas perfect for Fall
Fashion : Affordable clothing and accessories Closing September 6 / Material September 13 / Kiosk October 12
Beauty : Budget-friendly beauty products Co-branded content, briefreception : August 31

Closing June 7 / Material June 14 / Kiosk July 13
Co-branded content, brief reception : June 1st

DECEMBER

The Holiday Issue!
SEPTEMBER Psychology : All about hypersensitivity
Back to school ! Fashion : Stylish (but not too chic)outfits for the holidays
Psychology : How to manage stress related to back to school. How to be more Beauty : Elaborated makeup ideasto shine at Christmas !

organized and create a great working method.
Fashion : Perfect outfits for school days

Beauty : Quick and easy hairstyles and makeup ideas

Closing July 5/ Material July 12 / Kiosk August 10
Co-branded content, brief reception : June 22 Subjectto change

Closing October 4 / Material October 11 / Kiosk November 9
Co-branded content, briefreception : September 28

QUEBECOR | 14



2023 SIP

COOLTEST S o
>pring B Nt | &8-S0 ury

CONNAI.T |
STRAN, é’ BIEN 38

Closing January 16 / Material January 23 / Kiosk February 9

=
COOLTEST > || S &

= GARNIES? \ |/ 5
Summer Sa o '

Closing June 19/ Material June 27 / Kiosk July 13

COOLTEST
Fall

Closing September 18/ Material September 26/ Kiosk October 12

COOLHORS-SERIE
Special Posters

Closing August 14 / Material Agust21 / Kiosk September 7

Subjectto change

MA:::‘EII DUFOUR et
AUD SOLY
ROXANE BRUNEA
CLAUDIA BOU\’EI’TE
CHARLOTTE CARDIN

QUEBECOR | 15
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